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IMPORTANT INFORMATION

Presentation

The condensed consolidated unaudited financial statements of JDE P e e tNoVs (the
i Co mp aang its )consolidated subsidiaries (the i Gr o @ne @repared in accordance
with International Financial Reporting Standards as adopted by the European Union
( A1 F.RrSpeparing the financial information in these materials, except as otherwise
described, the same accounting principles are applied as in the consolidated financial
statements of the Group as of, and for, the year ended 31 December 2024 and the related
notes thereto. All figures in these materials are unaudited. In preparing the financial
information included in these materials, most numerical figures are presented in millions of
euro. Certain figures in these materials, including financial data, have been rounded. In
tables, negatlve amounts are shown in parentheses. Otherwise, negative amounts are
shown by "-" or "negative" before the amount.

Non-IFRS Measures

These materials contain non-IFRS financial measures (the i N 6lFRS Me a s u r wehl ) ,

are not liquidity or performance measures under IFRS. These Non-IFRS Measures are
presented in addition to the figures that are prepared in accordance with IFRS. The
Group's use of Non-IFRS Measures may vary significantly from the use of other
companies in its industry. The measures used should not be considered as an alternative
to profit (loss), revenue or any other performance measure derived in accordance with
IFRS or to net cash provided by operating activities as a measure of liquidity. For further
information on Non-IFRS Measures, see the definitions in the press release and adjusted
EBIT as described in segment information in the condensed consolidated unaudited
interim financial statements.

Forward-looking Statements

These materials contain forward-looking statements as defined in the United States
Private Securities Litigation Reform Act of 1995 concerning the financial condition, results
of operations and businesses of the Group. These forward-looking statements and other
statements contained in these materials regarding matters that are not historical facts
involve predictions. No assurance can be given that such future results will be achieved.
Actual events or results may differ materially as a result of risks and uncertainties facing
the Group. Such risks and uncertainties could cause actual results to vary materially from
the future results indicated, expressed or implied in such forward-looking statements.

There are a number of factors that could affect the Gr o u fotére operations and could cause
those results to differ materially from those expressed in the forward-looking statements
including (without limitation): (a) competitive pressures and changes in consumer trends and
preferences as well as consumer perceptions of its brands; (b) fluctuations in the cost of green
coffee, including premium Arabica coffee beans, tea or other commodities, and its ability to
secure an adequate supply of quality or sustainable coffee and tea; (c) global and regional
economic and financial conditions, as well as political and business conditions or other
developments; (d) interruption in the Group's manufacturing and distribution facilities; (e) its
ability to successfully innovate, develop and launch new products and product extensions and
on effectively marketing its existing products; (f) actual or. alleged non-compliance with
applicable laws or regulations and any legal claims or government investigations in respect of
the Group's businesses; (g) difficulties associated with successfully completing acquisitions
and integrating acquired businesses; (h) the loss of senior management and other key
personnel; and (i) changes in applicable environmental laws or regulations. The forward-
looking statements contained in these materials speak only as of the date of these materials.
The Group is not under any obligation to (and expressly disclaim any such obligation to) revise
or update any forward-looking statements to reflect events or circumstances after the date of
these materials or to reflect the occurrence of unanticipated events. The Group cannot give any
assurance that forward-looking statements will prove correct, and investors are cautioned not
to place undue reliance on any forward-looking statements. Further details of potential risks
and uncertainties affecting the Group are described in the C o mp a npybéicsfilings with the
Netherlands Authority for the Financial Markets (Stichting Autoriteit Financiéle Markten) and
other disclosures.

Market and Industry Data

All references to industry forecasts, industry statistics, market data and market share in these
materials comprise estimates compiled by analysts, competitors, industry professionals and
organisations, of publicly available information or of the Group's own assessment of its markets
and sales. Rankings are based on revenue, unless otherW|se stated.
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AMAZING THINGS HAPPEN
OVER A CUP OF COFFEE

JIDE Peets

A COFFEE EOR EVERY CUP. A BRAND FOR EVERY HEART. l‘
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OUR BRANBBR BIGGEST A

AFFORDABILITY ACCESSIBILITY AVAILABILITY

We covelktyprice points We operatdlogategories We are presememnghannel
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OUR PORTFOLIO HAS BECOME UNNECES
WE CAN SIGNIFICANTLY SIMPLIFY OUR BRANLI

TOP TIER LONG TAIL
12 BRANDS 22 BRANDS 33 BRANDS

~806 GROSS PROFIT ~15% GROSS PROFIT <5% GROSS PROFIT
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STIMULATION CREATIVITY HARMONY
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AFFIRMATION Peets ' AFFILIATION L O O R
Build A Global MegalBran@®

JACOBS x LOCAL
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WHAT DO WE MEAN BY
HERITAGE BRANDS?

JDE Peets



A CULTURAL CORNERSTONE

LEGACY BUILT OVER THE YEARS

* SYNONYM WITH COFFEE
INSTANTLY RECOGNIZABLE
A HOUSEHOLD FAVOURITE
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mmws U FEESL"OSSSEEF S B EESEEE SERNT
FOCUS ON OUR TOP 10 HERITAG?

The backbohdoE P%® eftour sales inr 2D24. Complementary geogr
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JACOBS @ PILAO,
1895 | Germany 1753 |.Netherland: 1978 | Brazll 1960 | Australia 1923 | U.K.
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1920 | Sweden 1987 | Singapore 1958 | Malaysia 1799 | Norway 1907 | Spain
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SHARED STRENGTHS
Meaning ——
Saliency ="

Penetration
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OUR HERITAGE BRANDS HAVE STRUCG

Gross Profit evolution for key brands. 2019 vs 2024.
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=N 2-024:.. . #JACGCOB S P ROV E]

NnMS% 2023 vs. 2022 NnMS% 2024 vs. 2023
DES GROUND 23 _ 10 -
DES PURE 1.7 - — 3,8
DES MIXED 10 ———
DED CAPSULES 52 I o
DETDISCS -2,5 _ _ 1,6
PL3 PURE a0 I I
RG3 GROUND 25 _ — 26
RGO MIXED 1,7 - _ 05
CZ PURE 7,0 — - 1.1
TRS PURE 0,2 j _ 19
SKs PURE 20 I -
AT3 BEANS =2 - _ 15

Notes: (1) MAT |Source: Nielsen x AOC Category x Brand level data
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OUR BIGGEST BRANDEADING POSITION

A houselfadurite since t88&Entan all coffee categories U023B c o/iOM@apulatiang i on

JACOBS i‘.i‘

KRONUNG| 3
S KRONUNG

SIGNATURE

A  KRONUNG

aroma | 06110 JA B[ ARGWAT
GENEROUS AROMA
Sou
INO FOR BE | !
.

ING FOR BETTER*

Y¥ #1 position Yy #2 or #3 position
MS% retail 2024  0-10% | 1520% | 0%+ [EEEEv

Note: (1) Showing 32 of the 41 countries in which Jacobs is active; (2) Market share based on retail sales
Source: JDEP internal financial data; Nielsen x Country x Brand level data; Euromonitor; Lit search
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REIGNITE
ICONICITY
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Elevatevisual identity

Modernizeconnections and creativit

Lead withpurpose
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FLAGSHIP RANGE g

RECLAIMING
RELEVANCY
N

Nurture ouflagships

INSTANT PURE RTD

WEW PAPER BASED REFILL Gndetar

JACOBS

| KRONUNG |

Innovatein growing segments

Crosschannelcoverage

ORIGINS
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Inventing, developi
executing 10x.
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